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Welcome to AOT in Action, your weekly e-newsletter from the Arizona Office of Tourism (AOT). 
 

A Message from the Director:  
 
Good morning,  
I’m excited to announce that the Educational Seminar for Tourism Organizations (ESTO) 
conference, the premier learning and knowledge-sharing forum for U.S. destination marketing 
professionals, is being held in Phoenix form August 15-18, 2007. The Arizona Office of Tourism, 
Greater Phoenix Convention & Visitors Bureau and the Travel Industry Association of America 
(TIA) worked together to bring the organization to Phoenix. More than 400 participants from the 
State and Territory Tourism Offices and Destination Marketing Organizations across the nation 
will come together at The Phoenician to discuss fundamental and pressing issues affecting 
destination marketing.  Through dynamic presentations, panel discussions, interactive break-out 
sessions, travel education meetings and peer networking, ESTO provides a wealth of actionable 
advice and proven information to address the specific challenges and concerns of these industry 
segments.  It is the only national forum where professionals from urban and regional destinations 
come together with their peers from state tourism offices.  It is an honor to host this prestigious 
event in Arizona, and AOT encourages all eligible attendees to mark these dates on your 
calendar, as this is a conference you won’t want to miss.  For more information on ESTO, visit 
www.tia.org. 
 
Have a great week.  
 
Margie A. Emmermann Director Arizona Office of Tourism  
 

AOT News Flash 
Teamwork for Effective Arizona Marketing (TEAM) FY 2008 Certification 
Workshops – SAVE the DATE  
The Arizona Office of Tourism is pleased to present our FY 2008 Teamwork for Effective 



Arizona Marketing (TEAM) Certification workshops. TEAM workshops are designed to provide 
comprehensive information on AOT’s matching grant program and the applications process. To 
further assist communities and organization with their tourism planning and development, this 
year’s workshop will also include information on how to develop a marketing plan. AOT offers 
the opportunity to attend a workshop in one of five Arizona communities: Phoenix, Sierra Vista, 
Kingman, Flagstaff, and Show Low. Workshop attendance is mandatory for those organizations 
who wish to apply for matching grant funding for FY 2008. To RSVP for a workshop, please 
contact Sarah Martins at 602-364-3687 or via email at smartins@azot.gov. Please see below dates 
and locations, more information to follow.  
Phoenix 
Tuesday, February 13, 2007  
9 a.m. – 12 p.m. 

Sierra Vista  
Thursday, February 15, 2007 
1 p.m. – 3 p.m. 

Kingman 
Tuesday, February 20, 2007 
1 p.m. – 3 p.m. 

Flagstaff  
Thursday, February 22, 2007  
1 p.m. – 3 p.m. 

Show Low  
Tuesday, February 27, 2007  
12 p.m. – 2 p.m.  

Trippin’ with AOT 
 
PHX in the Big “D”
Last week, AOT’s Media Relations Manager, Heather Koncilja, joined the Greater Phoenix CVB 
for an event they spearheaded in Dallas. Heather met with Dallas-area travel writers and pitched 
them story ideas for the upcoming months. She will be following up with the journalists and 
sending them information to assist them with their story development. For more information on 
AOT’s involvement in this event, please contact Heather at 602-364-3698 or via email at 
hkoncilja@azot.gov.  
 

Arizona Delegates Visit Washington Travel Agents  
In response to Western Airlines announcement of new air service from Bellingham, Washington 
to Williams Gateway Airport, the Arizona Office of Tourism accompanied the Mesa Convention 
and Visitors Bureau and the Country Inn and Suites on a sales blitz to travel agencies in 
Bellingham and surrounding areas. The delegation visited travel agencies in northeastern 
Washington and southeastern British Columbia to promote the new flight as well as travel 
product in Mesa and the state of Arizona. In total, the group reached 135 travel agents over the 
two-day blitz. The sunny Arizona group was a welcome sight as the combination of rain, snow 
and ice motivated the locals to contact their neighborhood travel counselor for suggestions on 



warm getaways. The new flight and the Bellingham Airport offer an alternative to travelers from 
the region. Agents say that their travelers are looking forward to less hassle - fewer lines and less 
traffic - than in Seattle and Vancouver. On January 19th, Western Airlines began service to 
Williams Gateway Airport. The new service offers flights five times weekly into Mesa. For more 
information, please contact Jennifer Sutcliffe at 602-364-3693 or via email at 
jsutcliffe@azot.gov.  
 
AOT Visits Rural Tourism Development Grant Recipients 
AOT staff recently visited two FY 07 Rural Tourism Development Grant (RTDGP) Award 
winners. The first stop was Flagstaff Cultural Park in Flagstaff. Flagstaff Cultural Partners will 
use the award of $50,000 for construction, lighting, entry paving, and landscaping for the 
Coconino Center for the Arts and Pioneer Museum on Highway 180. The goal is for the center to 
be developed into a cultural park. The City of Tombstone received $50,000 to begin construction 
for the Boothill Graveyard ADA accessible restrooms.  Funds will also be used for the 
construction of a public drinking fountain and covered veranda which would house a vending 
area. The purpose of these visits are for AOT to become familiar with the project first hand, to 
meet face-to-face with the project coordinator to explain the grant program and to answer any 
questions they might have regarding where to begin, reimbursement requests, project status 
reports, and to provide the project coordinator with other information on AOT-related programs.  
For more information, contact Karen Bult at 602-364-3708 or kbult@azot.gov. 

Industry News 
 
Travel Forecast Looks Sunny  
Travel marketing firm Yesawich, Pepperdine, Brown & Russell says it is cautiously optimistic 
about the upcoming year. In its forecast for 2007, the agency said demand for leisure travel 
services will outpace the business segment of the market as business travelers turn to technology 
to reduce costs and eliminate the need for personal service. Family travel--adults with children--
will grow at a faster pace than other forms of leisure travel as both parents and grandparents use 
travel as a means for reuniting families. Practically all travel suppliers will try to raise fares or 
rates as demand for their services grows. And the Internet will continue to dominate the travel 
booking and planning process.  But the use of the Internet for planning will be flat, even as its use 
for booking grows, albeit at a slower pace than in recent years. (Orlando Sentinel.com/Business) 
 
Decline in U.S. Tourism Market Share Costs $93B  
A nearly 20 percent drop in the U.S.' share of the overseas travel market since 2000 has cost the 
nation billions of dollars in revenue and nearly 200,000 jobs, according to a study conducted by 
the Travel Industry Association on behalf of the Discover America Partnership. The study 
capturing the economic impact of America's declining travel market share comes on the eve of an 
in-depth report offering a series of detailed recommendations to reverse the decline and attract 
more travelers to the U.S. "We are in the midst of a travel crisis and it is time for Congress to 
act," said Stevan Porter, president of InterContinental Hotels Group and chairman of the Discover 
American Partnership. Next Wednesday, the Partnership will release its recommendations, 
dubbed "A Blueprint to Discover America," outlining a series of policy changes to improve the 
entry process, address growing concerns with traveling to the U.S. among international travelers, 
and attract more visitors. Details at 202-408-2172. (Special to TA) 
 
Lodging Industry Enjoys Strong 2006 
Hoteliers are breaking out the Champagne to toast a year that brought the biggest rate increases in 



the past decade. Smith Travel Research announced Thursday that the average U.S. hotel rate in 
2006 was $97.31, up 7 percent over 2005. In 2005, rates rose 5.4 percent. Revenue per available 
room--room rate combined with occupancy--climbed 7.5 percent to $61.69. Room revenue last 
year totaled $100 billion, a more than 8 percent increase over 2005. Occupancy for the year was 
63.4 percent, up just half a percent over the previous year. Demand grew 1.1 percent last year 
while room supply increased just over half a percent. STR predicted another good year for the 
lodging industry in 2007, but expected slower growth in RevPAR for the second consecutive 
year, an increase of 5.5 percent to 6 percent. (Page 7D, USA Today; MiMegasite.com, 1/25; 
Special to TA) 
 
 
 
 


